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This presentation contains forward-looking statements within the meaning of the Private Securities Litigation

Reform Act of 1995, about Atrinsic (ñATRNò)and its affiliates. Forward-looking statements are statements that are

not historical facts. Such forward-looking statements, based upon the current beliefs and expectations of ATRN's

management, are subject to risks and uncertainties, which could cause actual results to differ from the forward-

looking statements. The following factors, among others, could cause actual results to differ from those set forth in

the forward-looking statements: general economic conditions; geopolitical events and regulatory changes;

requirements or changes adversely affecting the businesses in which ATRN is engaged; demand for the products

and services that ATRN provides, as well as other relevant risks detailed in ATRN's filings with the Securities and

Exchange Commission. The information set forth herein should be read in light of such risks. ATRN assumes no

obligation to update the information contained herein.

Adjusted EBITDA presented for all periods is a non-GAAP financial measure. Refer to ñSupplementalDisclosure

regarding Non-GAAP Measures,òpresented in the Companyôsmost recent quarterly earnings release, available at

http://www.atrinsic.com/press/press-release/38, and filed with the Securities & Exchange Commission on Form 8-

K, for additional information regarding Adjusted EBITDA and other non-GAAP financial measures presented

herein.
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Investment Thesis

Ʒ Uniquely positioned direct-to-consumer  

Ʒ Internet marketer with broad distribution and 

Ʒ lead generation capability, exclusive brands 

Ʒ and alternative billing. 

Ʒ Recurring revenue, subscription-based 

Ʒ direct-to-consumer business model.  

Ʒ Currently 340,000 paying subscribers, which

Ʒ is expected to grow to 450,000 by the end of 

Ʒ 2010. 

Ʒ Exclusive and proprietary brands and content. 

Ʒ Addressing large markets, including the $19    

Ʒ billion music industry.  New products and 

Ʒ brands under development.

Ʒ Under new management.  Highly focused and 

Ʒ experienced management team.

ƷATRNôs trading at a little more than cash and   

the company has no debt.

Company Snapshot

Ticker: ATRN

Trading Price: $1.00

Market Cap: $20 million

Cash (Q409): $16.9 million

Current Assets: $32 million

Total Debt: $0

2009 Revenue: $69 million

2009 EBITDA: ($7 million)

CEO: Jeffrey Schwartz
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Cash $0 $20 MM $15 MM $20.4 MM $16.9MM ----

Revenue $0 $10 MM $35 MM $114 MM $69 MM ----

EBITDA (1) LOSS BREAKEVEN $3.5 MM $4.8 MM $(7.0 MM) ----

Company Timeline

(1) Adjusted for goodwill impairment charge in 2008 and 2009 of $114.8MM and $17.3MM respectively



Atrinsic is a direct-to-consumer Internet 

marketing company

ƷWe develop and own leading subscription products in         

the entertainment and lifestyle categories.

ƷOur business model encompasses direct to 

consumer sales of entertainment & lifestyle    

subscription products and sales of Internet marketing   

services to brand clients.

ƷWe own a network of media properties and are 

able to achieve favorable subscriber acquisition 

cost.

ƷWe leverage alternative billing platforms (mobile and 

fixed-line telephone billing) to experience favorable 

conversion rates and greater monetization 

opportunities.

Company Overview

FEATURED CLIENTS

FEATURED PRODUCTS



Ʒ High value distribution channels

Ʒ Continually adding distribution points

Ʒ Emphasis on mobile and social

Ʒ Validate and enhance all consumer data

Ʒ Highly advanced data validation platform

Ʒ Improves product targeting  and billability

Ʒ Develop highly valued subscription products

Ʒ Focus on entertainment and lifestyle

Ʒ Partner for unique opportunities

Ʒ Advanced and defensible platform capabilities

Ʒ Leveraged across LEC and mobile

Ʒ Focus on conversions by media source

DISTRIBUTION STRATEGY

DATA STRATEGY

PRODUCT STRATEGY

BILLING / MONETIZATION STRATEGY

SEM / SEO Content

Email Social

Promotional Mobile

Affiliate Call Center

Data EnhancementData Validation

Partnered and 3
rd

Party ProductsAtrinsic Owned Products

Alternative and Traditional Billing (Mobile, Landline, and Credit Card)

Business Strategy



Ʒ Subscribers originate from our media network and 3rd

Ʒ party media.

Ʒ Our direct to consumer model allows us to source large    

numbers of subscribers and to control the quality of the 

subscribers.

Ʒ Approximately 340,000 subscribers and growing to å 

450,000 in 2010

Ʒ Today, subscriptions represents approximately 50% of

our revenues.

Ʒ Approximately 140,000 subscribers billed on mobile,

Ʒ 180,000 subscribers billed on telephone land lines and

Ʒ 20,000 credit card billed subscribers.

ƷAverage revenue per user (ñARPUò) ranges from

Ʒ approximately $4.00 to $16.00, depending on our

Ʒ subscription service and billing platform.

Ʒ We are focused on delivering new services that are billed 

Ʒ on our alternative billing platforms.

Ʒ We are focused on delivering new alternative billing 

platforms to support our subscription services.

Direct -to-Consumer Subscription Services 
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Ʒ Rapidly growing base of entertainment subscription

Ʒ products.

Ʒ Principally focused on music and games.

Ʒ Drivers of growth include alternative billing platform,

Ʒ owned media network, and advanced user targeting.

Entertainment Subscriptions

Ʒ Potential to become one of the premier music

Ʒ subscription services by revenue and subscribers at year

Ʒ end.  With expansion, we have an opportunity to extend

Ʒ into other entertainment related products and services.

Ʒ Kazaa represents significant opportunity.  Rapidly growing 

base of paid subscribers.  Access to streaming and 

unlimited downloads.  Being promoted as an 

entertainment club with ranging features and benefits.   

New site / mobile application under development.

Ʒ Ringtone.com, billed to a userôs mobile device, allows

Ʒ consumers to download premium ringtones.

Ʒ Our casual game subscription services have a broad 

Ʒ selection of the most popular digital games, including top-

Ʒrated games ZumaÊ, Diner DashÈ, and World Series of 

Ʒ Poker® Pro Challenge.
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2008 Digital Music Sales 2008 Digital Music Revenue & Penetration

KAZAA MARKETING & PROMOTION

Ʒ Large and growing market for digital music.  Digital music represents 

about 20% of total market and is growing at 25% a year.

Ʒ Subscriptions and mobile business models are key growth sectors 

within the market.  These sectors correspond to the focus of Kazaa.

Ʒ Kazaa has rapidly growing base of paying subscribers.  Currently at 

approximately 100,000 paying subscribers and plans to accelerate    

subscriber growth with the launch of new site and mobile offering.


